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GeoPlace is recognised world-wide as an established expert 
in managing address data and its associated infrastructure.

We collate, manage and maintain the primary UK 
authoritative geospatial address and street data.

Unique Property Reference Number (UPRN) is the unique 
identifier for every addressable location in the UK

Unique Street Reference Number (USRN) is he unique 
identifier for every street in the UK.

UPRNs and USRNs and associated geometry are open data 

With associated street and address data they are mandated 
for use across UK government.

What we do - The engine room of UPRNs, USRNs and authoritative reference data



GeoPlace vision
 
A world in which everyone benefits from the 
power of location data

GeoPlace mission

To excel in delivering street and addressing data 
that inspires innovation and transforms people's 
lives.



Data connects society and economy – national infrastructure
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• Good government and business demand data 
management excellence

• Look no further than recent national pandemic 
and global humanitarian crises - rapid response 
require data readiness

• Evidence is of individual departmental policy 
agendas leading to siloed approaches to data 
management

• Connectivity and re-use even within 
departments is limited

• Process and data need to be the drivers not 
systems and technology

• Data quality is paramount to connectivity, 
automation and right first time 



Order Covid19 test packs

Many examples of positive progress in putting data at the heart of 
processes but in our experience largely in isolation

EPC listings

All DVLA services



Property buying & selling - An example opportunity to connect silos and 
make a difference through the adoption of UPRN / USRN
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Getting it right – DataMap Wales - Multi-agency data 
sharing



Local authorities are 
setting the example for 
government and making 
this happen every day

Return on Investment



Local authorities are continuously innovating through data for the 
benefit of the communities they serve



Local authorities are continuously innovating through data for the 
benefit of the communities they serve



Local authorities – data at the heart of organisations to target



Opportunities still abound – where to start? 

System vendors – work with them and avoid them becoming the blocker to innovation

Procurement – intervene to ensure your standards are met (see GeoPlace published 
guidance)

Data your best kept secret - is it properly on the corporate agenda?

New and shiny can sometimes be a useful bandwagon – AI?

Challenges
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